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Marketing
knowledge of product and knowledge of consumer
business, arts and education

One Goal

selling the product

putting the right product in the right place at the right price
at the right time...to the right people
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Marketing Mix

general kinds of choices people or organizations make In
bringing the product to the market

product, place, price, promotion
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Series of Questions

what do consumers want, what are its features, how Is
It different?

where do consumers look, what distribution channels?
what is true value, how does it compare?
how to promote it, what Is message, what method?
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Creating Demand
requires unconventional strategies and techniques
multitude of choices

direct mail, advertising, publicity, promotional
partnerships, guerilla marketing, etc.

b | e /-I \ N 1 ~

g PRl
.‘ ’



Social Media & 215t Century Marketing

From Research and Planning to Campaign Application
examination and analysis
problems and successes

“think as a customer, not a marketer”
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Marketing Analyses
help to build the bigger picture

situation analysis
. SWOT ANALYSIS
SWOT analySIS Helpful Harmful

To achieving the objective To achieving the objective

Strength Weakness

External Internal
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Market Analysis
demographic
psychographic, IAO variables
market segmentation
market penetration
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Impact of Social Media

social media marketing = the process of gaining
website traffic or attention through social media sites

transition over time seen
websites to mobile apps
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Social Media Choices
where will audience interact?
how much time should be allocated?
what are our goals?
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Social Media Messages
what will be the content?

who will be speaking?
how do we communicate? Q
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Come to our opening night performance of Romeo and
Juliet this Saturday. Tickets are on sale now: 800-555-1212.

| can’t believe opening night is three days away. Everyone
here is so excited; there is this feeling in the air. We've never
done Romeo and Juliet before, and I've avoided the
rehearsal so | can be surprised on opening night!If you still
need a ticket, call me at 800-555-1212 and I'll see what | can
do to help you. Can’t wait! - Ron
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Social Media Results
what role should it play in overall marketing?
how will 1t be measured/evaluated?
what do we keep or abandon?




Social Media & 215t Century Marketing

June 3 - Jui? 1,2en
ngs at 8:00PM

Tuesday-Sunday ever
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Social Media on Campus
empowering others
consistency

“think as a student, not as a marketer”
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HOME  ABOUT ABM  ACADEMICS  ADMISSIONS ~ ATHLETICS  INTERNATIONAL  RESEARCH  STUDENT LIFE

CALENDAR | | MOBILE | CONTAC

TEXAS ASM

Soarch

FUTURE STUDENTS ~ PARENTS CURRENT STUDENTS FORMER STUDENTS ~ FACULTY STAFF  VISITORS

SOCIAL MEDIA DIRECTORY

Connect and join the conversation about Texas A&M as the community of Aggie Spirit continues to grow enline. Our official university hashtags are

#tamu and #12thMan.
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Texas A&M University

COLLEGES AND ACADEMIC UNITS

College of Agriculture and Life Sciences
College of Architecture

Bush School of Government & Public Service #BushSchool
Mays Business School

College of Education & Human Development

#cehdtamu

Dwight Look College of Engineering

College of Geosciences

Texas A&M Health Science Center

College of Medicine [ ]



Social Media & 215t Century Marketing

Bibliography

Morgan J. Arnold. . January

22, 2013.

Amanda Bohan.
ArtsMarketing.org. July 31, 2013.

Allison Fass. . Inc.com. April 25, 2013.

Dan Klamm. . Mashable.com.

October 10, 2011.

Mike Petroff. . .eduGuru.com.
October 22, 2010.


http://socialmediatoday.com/morgan-j-arnold/1176711/top-universities-social-media
http://www.artsmarketing.org/resources/article/2013-07/marketing-your-arts-organization-social-media
http://www.inc.com/allison-fass/dave-kerpen-social-media-moves-that-work.html
http://mashable.com/2011/10/10/universities-social-media/
http://doteduguru.com/id6144-social-media-policy-resource-guide-from-simtech10.html

