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Workshop Outcomes

 Learn about students perceptions of social media as an advising tool

« Learn ways to integrate social media and technology into advising practices
» Learn how area institutions are using social media and discuss issues and
trends



Digital Transformation

“We don't have a choice on whether we digitally transform. The choice is how
well we do it”

-Eric Qualman

https://www.youtube.com/watch?v=6k G h41ZaQ



https://www.youtube.com/watch?v=6k_G_h41ZaQ
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Professional VS. Personal

e Department level use of SNS e Creating personal advising groups
e Allowing students to add you on
Facebook, Twitter, etc.



What are your goals?

® Before you embark on a social media
adventure, you need to determine:

1. What are your goals

2. What is the best SNS to achieve
these goals?

Do you want another outlet to
disseminate information to students?
Are you hoping your deleted email will
be read via Twitter or Instagram?

Are you hoping to drive traffic into your
office?

Are you hoping to decrease traffic into
your office?



What does the literature say?
e Traxler (2014)

o Students who connected on Facebook with their advisor had a better relationship
o Facebook helped the advisor learn more about the student and connect with them on a
more personal level

e Amador & Amador (2014, 2016)

o Study on Facebook use for help-seeking
o Student groups created to discuss projects, assighments, emotions with schools
o Used more for peer support vs. degree assistances

e Gaines (2014)

o Students preferred access to information via e-mail vs. social media

o Students taking online classes preferred face-to-face advising to communicate with their
advisor, followed by phone calls, then email. Skype was the least preferred method

o SNS “should be reserved for socializing and not used anywhere near the academic arena.”



Thoughts?



Discussion Questions

1. Are you currently using SNS for advising?

2. What is working for your with your social
media use?

5. What issues are you having reaching
students with your current social media use?



Common Concerns

Institutional policies

“I don't have the time to post
“I don't have the time to reply to
comments or questions”

“l don't want students seeing my
personal page”

“I'm not on social media”

nr

..Overcoming them

Schedule content in advance

e Hootsuite
o Manage all networks in one place
o Quickly respond to messages in any
network on one dashboard
o Analytics reporting to show you what
is/isn't working

e Hire a student



What should | post?

Videos

Memes/GlFs

Reminders and deadlines
How-to's : register for classes,
apply for graduation, navigate

a CMS, etc.
Self-care
Motivation
Tips




- Why should | meet
with my advisor?
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[ To discover campus
resources and
engagement
opportunities
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What might my instagram feed look like?

AND IN CASE | DON;T{SEE YA, GREAT
WEEK, GREAT MONTH, AND GREAT TERM!

GRADUATION?. CHECK.
FEELING AWESOME? CHECK.

TIME TO'TAKE OVER THE WORLD.




If you can relate to this...

BUT WHEN 1 DO IT'S REGISTRATION

EEK me

emegenerator.ne




Your students will like/retweet/comment on this...
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INOTICED YOU STARTED ANEW TV
SERIES ON NETFLIX DURING FINALS WEEK

"How's studying for finals going?" \ "

o
1TOO LIKE TO LIVEDANGEROUSLY
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Potential Issues

Institutional policy

Driving traffic to the SNS sites

Infrequent updates will limit student engagement
Monitoring content

Privacy concerns



Opportunities

e Individual advisor Facebook groups can help advisors connect with
students outside of campus

Allow students to get to know advising staff on a more personal level
Offers students another campus resource

Great for both prospective and current students

Reach students who are not reading their emails but are checking their
SNS



Alternative Technology

Texting Software
Create a video library
Online chat

Resource hub

Online scheduling



Thank you!
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